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A full-featured, AI-powered experience platform 
creates a bold new way for personalised CX

The power �of empathy 
in every experience

https://genesys.com/en-gb/genesys-cloud


 



For more information visit us at nice.com/healthcare

Tailored AI built and trained on your validated CX data!

Drive Patient Experience
and Engagement for
Better Outcomes
Secure seamless interactions for building patient trust

Agent augmentation for best-in-class service

Proactive AI-driven patient engagement and 
journey automation

A unified cloud platform orchestrating workflows, 
agents, and knowledge

https://www.nice.com/healthcare
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https://www.contactbabel.com/the-inner-circle-guide-to-chatbots-voicebots-and-conversational-ai/
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https://www.contactbabel.com/the-inner-circle-guide-to-customer-engagement-and-personalisation/
https://www.contactbabel.com/the-inner-circle-guide-to-customer-engagement-and-personalisation/
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https://www.contactbabel.com/exceeding-us-customer-expectations/
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https://www.nice.com/solutions/healthcare
https://www.nice.com/lps/health-demo


• 

• 

• 

• 

  



INTELLIGENT CALL ROUTING 
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AUTOMATED CUSTOMER AUTHENTICATION  

 



OPTIMISING TALK TIME 
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https://www.contactbabel.com/the-inner-circle-guide-to-fraud-prevention-and-pci-compliance/
https://www.contactbabel.com/the-inner-circle-guide-to-fraud-prevention-and-pci-compliance/




 



 



Four steps to construct 
a business case for AI

1. Strategy: Build consensus and 
alignment among stakeholders

2. Prioritization: Determine which 
use cases make sense now and 
which to save for later

3. Impact: Use metrics to show 
how changes will impact people, 
processes and workflows

4. Value: Quantify the business 
value and tell a compelling story

It’s no longer a question of whether to add artificial intelligence (AI) to your 
technology mix, but when and where. As customer experience (CX) takes 
center stage, stakeholders are increasingly open to AI apps and appreciate 
the potential value. And executives might be actively pushing your teams 
to incorporate AI because they’re hearing how other businesses are 
implementing AI and winning at CX.

Get more from your AI investment  
— and faster results

What makes AI different than other business cases

The power of AI is how it enables genuine transformation of workflows, 
processes and organizational structure. These can fuel many long-term 
benefits, such as improved employee satisfaction and retention, skills 
acquisition, brand enhancement and a higher valuation of the company.

Developing a business case for AI is a journey of discovery that requires 
a mindset of continual optimization. The more you and your teams 
work with AI technology, the more innovative uses you’ll find for it. And 
laying the groundwork for long-term success in a business case is the 
first milestone.

There’s no single roadmap for AI because there are many ways to 
harness its transformative power. Start with the results you and other 
stakeholders want to achieve and tell that story. Make sure that you fully 
understand — and can substantiate — the metrics that support the story 
of your business case.

As a champion for AI, you’ll be challenged to visualize innovation — and 
validate results — in a way you might not be prepared for. 

See our methodology for an AI business case  
and where to focus your efforts. 

Put your focus on how AI will deliver results and what your organization 
needs to do to make those results possible.

How to build your business case for AI

1GENESYS CLOUD
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Get your guide

https://www.genesys.com/resources/how-to-build-your-business-case-for-ai
https://www.genesys.com/resources/how-to-build-your-business-case-for-ai
https://www.genesys.com/resources/how-to-build-your-business-case-for-ai
https://www.genesys.com/resources/how-to-build-your-business-case-for-ai
https://www.genesys.com/resources/how-to-build-your-business-case-for-ai
https://www.genesys.com/blog
https://www.facebook.com/Genesys/
https://www.youtube.com/genesys
https://x.com/genesys
https://www.instagram.com/genesyscx/
https://www.linkedin.com/company/genesys
https://www.genesys.com/resources/how-to-build-your-business-case-for-ai


REDUCING POST-CALL WRAP-UP 
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http://www.nice.com/solutions/healthcare
http://www.nice.com/lps/health-demo
http://www.nice.com/contact-us
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http://www.genesys.com/
http://consulting@genesys.com
https://www.genesys.com/campaign/request-a-demo
http://www.genesys.com/
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